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Public sentiment is everything.
With public sentiment nothing can fail. Without it nothing can succeed.
-- Abraham Lincoln

“As goes General Motors, so goes the Nation”, abinel952 by the chairman of GM, is now taking on
new meaning. General Motors, historic icon of Aiwegs financial, design and production prowess,
now faces taxpayer bailout or bankruptcy. A resecueans even more national debt or printing more
money (defacto taxation). In short, rescue mealheving the very path which got us into the mess i
the first place — borrowing and leveraging. E@nssaid “We can't solve problems by using the same
kind of thinking we used when we created them”.

Opinion polls in the country show that the generdilic is not enthusiastic toward economic bail-out
programs, whether for the finance, credit, autoneotir other economic sectors. The work of an
Oregon research project is uncovering some infageghdings along these lines. PolicyInteractive
(P1) began research a year ago to explore theusidsconnect between policy makers and the general
public on some key public issues. As a grougeséarchers, Pl also wanted to examine partisanship
and polarization which has driven a wedge throughsociety. Using social scientific methodology,

is conducting a series of statistically repres@rgatpinion surveys, each one iteratively informthg

next in exploration of Oregon values and politicd/e now find ourselves prepared to offer some mid-
project insights relevant to current events.

From an Oregon-wide random sample survey, the groges found lack of support for bailout of the
financial industry.

Regarding the recent federal intervention in the credit markets,
which of these two statements do you agree with more: [Rotate]
a. | believe governmental rescue of the banking and credit
industry is necessary. -OR—
b. 1 believe investment risk and reward should be borne by
risk-takers, not tax payers. erz spitsn =200
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A more unexpected finding was that the generalipdégls strongly that “our country would be a bett
place if we all consumed less”, indicating agreenoéi87% of Oregonians in March, 2008, then
replicated at 74% in a just completed Novembevesur We re-polled this question to see if itchep
amid 8 months of deepening recession. We beliegehblding up, in light of the strengthening sapp
of those who “strongly agree”.
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Public opinion about the comparison the two soméwbmpeting beliefs; “Our country would be a
better place if we all consumed less” and “We nedolly things for the good of the economy” yielded

real surprise.

The importance of looking at ptementary but somewhat oppositional statements

allows us to weigh the relativity of competing sdaialues.

Compare: ‘Buy Goods for Good of The
Economy’ - ‘Country Better Off If We
Consume Less’

November 2008 (Compare V1A & V1C)
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[Full question text, rotates in total of eight badad questions: “We need to by things for the gofatie economy”;

“Our country would be a better place if we all comgd less”]



While a number of citizens seem able to stradddeiio views simultaneously, the “consume less”
clearly is the heavy weight over the goodness gifguthings.

Pl also conducted in-depth follow-up interviewshwat subset of citizens who identified themselves as
conservatives drawn from one of our random santplewide surveys. We asked them what “consume
less” means to them, how our country would be @&if we all consumed less, and what kinds of ealu
they think need to be reordered in an economic damwnamong other items.

One of our most interesting findings from the imtews is how similar we are, irrespective of ideptal
identities. We are close to one mind when it cotoecutting unnecessary purchases, reducing
dependency on foreign oil, focusing on more mednirfguman and conservation values, and reducing
the central role consumption currently plays in iwgs. While these findings might not seem unusual
retrospect, it does appear to challenge some ctiomahstereotypes about hedonism and materialistic
appetites.

A related cultural issue is greenhouse gas pofiuiod global warming. A worldwide consensus st
rate scientists have said for a decade that huraased greenhouse gases must be cut by at leastyseve
five percent. Yet effective cultural responséhis challenge has been virtually non-existentne O
reason is that many of us continue to be unmovedtafiobal warming — for diverse reasons beyond the
scope of this discussion. Without majority supor climate solutions, it's far more difficult fdeaders

to enact meaningful greenhouse gas reduction policy

Do you worry a great deal about global
warming? Gallup Tracking 18 years

I'm going to read you a list of environmental problems. As I read each one, please
tell me if you personally worry about this problem a great deal, a fair amount, only a
little, or not at all. How much do you personally worry about ..

The "greenhouse effect” or global warming
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Since the 1970’s, Oregon has been a leader in m@viygonmental matters, but curiously, PI's findings
show Oregonians have less concern about climatenvgrthan the nation as a whole. Climate soltion
can be stymied by ambiguous public concern. Wdeltain segments of the population are very
prepared to support climate policy, other signiftceegments don’t see the problem. Without some
breakthrough, effective policy is difficult.  Bhis where the findings about public opinion on
“consumption” become meaningful.

The link between general consumption and greenhemsgsions is undeniable. It can be expressed in
something like an equation: P x C = E (Populatid@@onsumption = Emissions). Insert quantifiable
numbers into the equation yields relative impamfrelevant populations. Our national greenhouse
emissions exceed industrialized European by 2-8diamd China by 10 times on a per capita basist, Y
facts and credible scientific predictions leavehblic unmoved. The people who support meaningf
actions remain well below fifty percent.



PI's consumption findings are most interesting iseahey come from all ideological sectors, as doul

be expected with 87% popular agreement. For eb@mye found strong agreement for less consumption
among people who view environmentalists with dis&nd who view climate change as a non-problem.
In other words, while a majority may not agree ttiahate change is a significant problem, the issiue
consumption provides a “big tent” under which weyrfind enough common ground for effective public
policies. Framing climate changeaasymptom rather tharihe problem may help us find the democratic
majorities required for effective public policiepelicies that address over-consumption directly an
global warming indirectly, but effectively. Diffent reasons, same result!

This leads us back to the “what’s good for GM is@dor the nation”. The adage once referred to
material goodness flowing from industrial outpufor the majority of people it is now reversed e th
adage now refers to a nation that has lost itsiigsam moral and spiritual affairs.  Why bailtou
companies who have made exceptionally bad busdexssions by failing to respond to our collective
needs? General Motors is a metaphor for the enanterisis” and what kind of economy we choose.
Economy is meant in the broadest sense of the term.

The public appears to understand that the econdavimturn opens up opportunities to reinforce (er re
learn) important lessons about risk and respoiritsibilDo our elected officials understand the
opportunity which exists, to redirect our commomgase for the greater good? New economic and job
opportunities can now emerge, just as tire manufacs once replaced buggy whip makers. We can
make needed progress on reforming our commungyatiel living within our means. But our leaders
appear dangerously inclined to rescue the old adédrsave those institutions which are most at faul
putting us in this most precarious situation — bynpoting and capitalizing on hollow desires andrsho
term profits.

We are at an historic fork in the road.  Outeaxdilve choice hangs in the balance. Will we ttiee
path that renews our sense of shared purposeejriberty and the pursuit of happiness? We hbae
sharing these discoveries of changing public peimep will give leadership new insights restoring o
sense of common purpose.
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